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OUTDOORS EXHIBITION DISPLAY
Ceramics, Glass And Metals  Dept. National College of Art and Design

ENVIRONMENTAL GRAPHIC DESIGN
Waterford Regional Hospital Pediatric Ward

MURALS AND INTERIOR GRAPHIC DESIGN
Finglas Youth Resource Centre, Café and Night Club Area

Visual showing a panoramic of the project.

ILLUSTRATION PANELS
Christmas Tree Base, O’Connell Street, Dublin

INFORMATION GRAPHICS
Cradle to Cradle

Different sections of the base.

Doors signage system. 

MULTY-PAGE LAYOUT AND FLYERS 
National Print Museum

REBRANDING AND WEBSITE  LAYOUT DESIGN 
LookAndTaste.Com

DOUBLE SIDE DOUBLE-PAGE SPREAD
Eye Magazine

POSTER DESIGN
The Times/Visual Communication Dept.

THANKS
www.RAULMV.com

Visual communication design is a concep-

tually based, problem-solving practice which 

combines word and image in an unlimited 

vari ety of media to communicate an immeasu  -

ra ble array of messages that are both cultural 

and industrial in nature. The key elements of 

vis ual communication are typography, illustra-

tion, photography and the moving image.

At NCAD, the approach to visual commu-

nication revolves around a core principle of 

human-led design. At every level, the empha-

sis is on research as well as on the ability to 

develop original concepts in a range of media, 

materials and contexts. The importance of craft 

skills and processes, and the value of tradition-

al knowledge, are central to the department.

The knowledge and skills gained thro    ugh 

study of this subject are highly transferrable, 

so graduates of the programme may fi nd 

themselves working in a wide variety of fi elds 

or may specialise in a related discipline at 

postgraduate level. Many graduates of Visual 

Communication at NCAD have gone on to set 

up their own very successful design compa-

nies. Graduates are also employed by design 

consultants, book and magazine publishers, 

multimedia and web design companies, ad-

vertising and publicity agencies, television and 

fi lm design companies, and in exhibition and 

display design.

visual
communication

“How visual language interacts with 
popular culture, technology and media 
will always be what makes graphic 
design such an interesting and ever-
evolving discipline.”
Matt Owens, Volumeone, New York


